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“The Gospel of John” is a deeply-moving experience. Please take advantage of a great opportunity to reach as many people as possible with the gospel through this live performance.

 When you schedule John for your church, make it an "all-church event" and eliminate as many competing programs as possible. The only exception might be programs for preschool and younger elementary children. Most young adults (teenagers and above) should be able to sit through and enjoy the entire performance.

� Think of ways to get major groups in your church involved in the event... perhaps serving a light meal or refreshments afterwards, working on various publicity, etc. Ownership of these groups in the program will help to guarantee a good turnout.

� Publicize the play both inside and outside your church through flyers, posters, cards, invitations and most importantly “word of mouth” from your congregation members (sample poster provided on the website at www.gospelofjohn.com, select Gospel of John from the Download page.)

� Send news releases (sample press release provided on the website at www.gospelofjohn.com, select Gospel of John from the Download page) to area newspapers, radio stations, cable outlets at least one month in advance. Because Brad Sherrill is a professional actor, newspapers often run articles in their entertainment section. The religious news column is a sure bet.

� About a month prior to the event, begin running articles in your church newsletter, Sunday bulletin and website. (high-quality downloadable performance photos provided on the website at www.gospelofjohn.com, select Gospel of John from the Download page.)


� For two Sundays before the event, put bulletin inserts in your Sunday bulletin (sample bulletin inserts provided on the website at www.gospelofjohn.com, select Gospel of John from the Download page.)  Design these inserts so that your parishioners can give them to friends and neighbors with a personal invitation. It is worth the time, effort, and expense to have a professional printer do the printing so that photographs turn out well.

� Have representatives distribute flyers and bulletin inserts to Sunday School classes and other groups that meet at your church in the few weeks leading up to the performance.

� Use Brad's picture and put together a more-prominent bulletin display or larger poster in your church narthex.

� IMPORTANT!!! Make sure “The Gospel of John” is mentioned by the pastor from the pulpit for at least two straight weeks in advance of the performance (along with some encouragement to bring a friend or family member!) Remember there's a built-in wonderment about this program: Can this man actually perform the more than 20,000 words of John’s Gospel completely from memory?  

� Two or three weeks before event, print up a performance program that can be given out at the performance (sample performance program is provided on the website at www.gospelofjohn.com and can be adapted as needed.)  In addition to talking about The Gospel of John and giving Brad's background, use the bulletin to publicize future events and ways that people can become  involved at your church. 

� Two weeks in advance, begin to work with Mark Hickman on any technical matters he might suggest. Some churches are not well-equipped to stage a drama. For example, if you have a large room with little lighting, it may be worth renting or borrowing a few extra lights on tripods so that Brad Sherrill’s face will be well-lit during the performance. It is crucial that the lapel microphone and sound system work well since the performance relies heavily on the spoken word and accompanying music.
Please contact the program manager at www.gospelofjohn.com
